Down+own Syracs he best kept

’ fefour‘nq secre‘l‘ the state."
' N [u . Joel Shapiro

O\a@er Mr. Shop, Jet Black,

\ Frankie & Faye and Bounce
)~




From the days that the Erie Canal ran through downtown Syracuse, we have been a retail destination. People
may no longer be traveling by boat to obtain their wares in downtown Syracuse, but they are certainly making
their way here to shop. The diversity, quality and selection of merchandise and cuisine in downtown Syracuse

is unparalleled to neighboring retail centers. Downtown Syracuse is where you go when you want something
unique, whether it’s a chic outfit, a hand-crafted gift or an exotic meal. Business owners continue to flock to

downtown Syracuse to be a part of the momentum—join them!

To learn more about all that downtown Syracuse has to offer,

visit www.downtownsyracuse.com,

your source for downtown information.

Meet Downtown



OTTIONS OF POWNTO

John Stage

Founder, President & CEO

ma.ur Bar-B-Que
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"1 LOVE THE ENER.GY, ARCHITECTURE < '
THIS 1S WHERE WE STARTE]

AP T COULDN'T IMAGINE YT ANY OTHER. VAY.
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+ "pouw)NTow 1S THE PLACE To BE - WHEN PEOPLE
60 oUT, THEIR IRST TAOUGHT 15 'LET'S Go DowNTowN.
THIS MAKES DowiTowi) A GREAT PLACE T0 Do BUSINESS.
YOU'RE PRETTY MUCH GOARANTEED A GREAT CROWD."

Patrizia Barbieri
Owner, Bittersweet Wine & Dessert Bar
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“lO{/ have been wntown il bogim.ss
since. 1905. Dow is ¢ vibrant neighborhood
and aHvacts people rom outside the sres who
come to Loy & sommexr convert; dine oot ot
one of cor Mmany restaorants or shop &t cor

distinctive speciaity stores. Downtorwn is slive

27

with men(j dctivities throughout Hredese

Ed Koolakian

Owner, Koolakian & Ma
-




Downtown is the Neighborhood of Choice

There is in development currently being invested into downtown Syracuse.

Market-rate housing in downtown Syracuse is at occupancy.

There are currently residents in downtown Syracuse.

Downtown’s residential population has increased in the last 10 years.



“Dovurntown Syr&?u-'se is the hob -
e ce,n—l'rqlly located and is where
the revitalization is happesing.”

P.J. Goodman - 2
Owner, Sweet; ocolat :
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"Léfe is what we have; stgle in downtown
is how we choose to live it.”

Ken & Tina !-|i||s
Co-owners, Casual Expressions
& Sophistications Jazz Café
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: 5 My cqmmm‘menf#o ou.)n;‘ou)n Syra.cuse
’ s#a.r%eo( nearly f’ﬁrbaafecro(es ase. o

o I saw' some-/hm‘g nigve yet familiarin
“4he colorful, abandone buildings tha+t

were soon to hecome Armory Sguare.

I heard +the conveﬁéhll ns and the

horns. T hea.ro( the o(esare 40 be

there asain.

Karyn Korteling
Owner, Pastabilities




/475 of all leisure travelers to Syracuse shop while they are here.
The average visitor to Syracuse spends $286 per day, $2] 5 of that is shopping.

Tourism is a $ 716 m|||ion industry for the Syracuse area.



"Our location at the hub of the m"!!rﬁ.n.,

downtown financial and event districts Ny
of Syracuse allows us a location in a
dynamic and energized district whe
we get to enjoy the business pod‘ronf
as well as the event crowds." . _ .

Randy & Matt Beach
Owners, Ale ‘N Angus Pub



'S' own is an a‘/-fmh e
vsva//for shopping, em‘ins a.h-c( living. .
s a vnigve neishborhood that .
&Ureka Crafts has made a commitment
7‘?? since /983"

Tina Park‘r & Tom Cunningham
*9 Co-owners, Eureka Crafts




"To me, downtown represer
Kinship of creative, unique and -
independent-minded entreprenet
or business owners working toge:
+o make this area a destination."

‘“q_ $Iteve Morrison e .
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An Employment Hub

20 minutes
5 million square feet
$43,410

27,000
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' e've been runnin; / bus;ness
in dowm‘own for’ 777 years £ gener‘ahoqs.

[ couldnt think of being anyplace else.” l —

% M. John Kupperman
~. Owner, Smith Housewares & Restaurant Supply

and Hyman Smith Coffee Ponu’ .
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ntown Syracuse has

siness with MSei:bii‘amer lmse
ver 25,000 .people every daﬂ far the
over 120 Years that we have e J" ed

domﬂ business in the central cz%

s = W. Donald Lem - y ]
Owner, M. !emp Tewelers ! ! ’ |-
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1 38,000 students are enrolled in higher education institutions in the Central Upstate region.
There are 3D universities and colleges in the Central Upstate region.

. . . o .
This region’s workforce is 2 0% more educated than the national average.

6 Of the fOp 10 employers in Syracuse are medical and educational employers
and account for nearly 23,000 jobs.
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URBAN ATMOSTHERE ILLED WI'TH TEOFLE
WHO HAVE A BROAD, INTERNATIONAL FALATE
AND UNDERSTAND QUALYTY.

Max & Pook Chutinthranond
Co-owners, Lemon Grass
and Bistro Eléphant




Think Downtown Syracuse for Your Next Business Location

There are more than 60 refai| ShOpS and more than
80 restaurants in downtown Syracuse’s 82 bIOC kS.

The total retail sales for a 5-minute drive time around

downtown Syracuse is $ 1 ,8] 4,3 84,4] 2 annually.

Syracuse’s urban core is a destination for people looking to purchase clothing,
kitchenware, home furnishings, jewelry, sporting goods, footwear and meals.

Curious where your business might fit in?
Ask the Downtown Committee of Syracuse about the sales potential in your industry.

Downiown
(ommiitee

ol Syracuse, Inc.

572 South Salina Street
Syracuse, NY 13202
(315)422-8284

www.downtownsyracuse.com/retail Photos by Charles Wainwright






